Global Marketing& Travel | /8

2025F EJTBGMTE A AR IIRSED TR (REE

BJITBY O—/\ILR— T 42T &SN TIE JTBYIL—T DA\ U REMSEL T, ¥
HDOBAREHFEHSIEZFT VR 52EERENTOAZEELTEYET,

<IWHEHE> UTSHEOZEBRENLTEBZAL DL,

<E&KSHE> HHE

<EBRE> EEREDOL EEEZERTVVE TORBRBFE VALK IT
B BRI KB ERT T ARBRARNITLGYES,

<BE(ZDVT>
[EEAFY] -+ (FEEB) 2025%10R31H(%)
* HEFBEIHE (IREIDEE LLYET,
* BRDETHEREBDOIIEEEHRELLET,
* EERMEDIG AL M0 ERSE TESEITAH.
HBAFETITRIOBRVEE [EREELTYET,
EERE - BEOHKRIIETITHMST11AI10B(A) EIZA—IUIZTI EifS

HTCEEEY,

K --2025F 1M AhE~12ALAFE VT ILREF MU L DEE
BEDRERIIERICHIDOLT128128 () EICA—)LIZTTERKS
HTCEEES,
B, R FEASEE ALV ETOREEREOSBEVEDEF
CERETELY,

<WBEAZE> (1) RHEEH
DOr2025FE B REAL EFRES L — ]
(R—LR—=D KYSFHoO—RL TSN B E T X IEFHA)
QHARS(tEo R —RILEE (HHE)
CEBERUNAFBEREEE EEDIA—LEIHERIZELY)
HO~QFA—ILIZTHMAFD L FEELTTELY,
KEHTEZBCDELGHFENOATHERAL, ZNUNDOBEMTIXERBLEE A,
CIREAFBLEEADTTFOHI TERT I,

(2) EEFHEEME
E-mail; gmtga—oubo@gmt,jtbjp
WITBY OA—/\ILI— T4 &SN ABHAU OB EER
KL Z[HHR - Hhigi- S35 BERT ZEEE TSN,

15l (37 #R - R - H58- H AN KER)
KISHE(FA—ILDHTHZTHLET,

U E


mailto:gmtga-oubo@gmt.jtb.jp

